Allan George

Executive Summary

As an enthusiastic learner and dedicated professional in Digital Marketing, I specialize in Google and Meta ads,
social media, and demand generation. I excel at identifying opportunities to optimize web performance and
consistently spearhead initiatives that drive business growth and boost audience engagement. My experience
spans collaborations with companies, startups, and small businesses, allowing me to develop expertise in:

Google Ads & Meta Ads Campaign Strategy and Optimization
Conversion-Focused Landing Page and Funnel Development

Data Interpretation & Decision-Making through Google Analytics
Building Engaging Campaigns That Combine Creativity with Performance

Professional/Project Experience

Japanese Language Academy
DIGITAL MARKETING SPECIALIST
September — Present 2025

e Joined one of the leading Japanese Language Academy in Kerala

e Worked on their Kannur Branch and made their website from scratch

e C(Created their content for Social Media for advertising purpose

e Assessed how social media serves as a dual-purpose channel for both listing promotion and company

branding, enhancing client engagement and project visibility.

DriState LL.C — Project
SOCIAL MEDIA MARKETING
Oct 2025

e Social Media Marketing Audit: Proactively launched a comprehensive audit of the organization’s social
media marketing (SMM) activities.

e Conducted In-Depth Competitor Analysis: Performed a detailed benchmarking study of key competitors
across major platforms (Facebook, Instagram, YouTube) providing critical insights into industry trends,
content performance, and engagement tactics.

e Developed and Managed Content Calendar: Designed and implemented a structured content calendar to
ensure consistent, timely, and targeted social media outreach.

e Created and Published Engaging Social Media Content: Produced original, brand-aligned content for
Instagram and Facebook, tailored to resonate with target audiences and drive engagement.



Education

Digital Academy 360 2025
Leadership in Digital Marketing, Al and Entrepreneurship

Christ University, Bengaluru

Bachelor of Hotel Management 2023
Army Public School
Central Board of Secondary Education — 12™ Std 2019

Army Public School
Central Board of Secondary Education — 10™ Std 2017

Skills

Core SKkills
Digital Strategy | Growth Marketing | Analytics | Goal Setting | Paid Media (Google & Meta Ads) | Campaign
Optimization | Audience Targeting | Lead Gen. Campaign |

General SKkills
Google Analytics | Landing Pages | Zapier & Manychat Automation | Brand Promotion | Social Media Strategy |
Client Communication | Market Research | Strategic Thinking |

Specialist Skill
Google Ads | Google Analytics | Meta Ads | Search Engine Optimization (SEO) | Social Media Marketing (SMM)
| PPC advertising |

Tools Used

Semrush | Google Analytics | Moz | Google Search Console | Google Ads | Meta Ads | LinkedIn Ads | Google Tag
Manager | Canva | Zapier | HubSpot |

Al Tools Used



ChatGPT | Perplexity | Gemini | Grok | Canva Al | Google Al Studio | Elevenslab | Character Al | Invideo V3 |
ManyChat | Pixverse |

ADDITIONAL ACHIEVEMENTS

Certified Black Belt in Kyokushin Karate | Captained College Department Football team | Competited in ZP
Athletics and Football Tournaments |

PROJECT HIGHLIGHTS
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Live Projects

DryStateLLC (US) - SMM AUDIT AND CONTENT CREATION

a. Competitor analysis
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